
conversational marketing: giving 
people a reason to talk about ideas, beliefs, 
issues relevant to your product, organization.

buzz marketing: entertainment or news to get people to talk about 
your brand.

word-of-mouth marketing: giving people a reason to talk about 
your products.

What is conversational
marketing?

Having something interesting to talk about that 
provokes conversations.

Knowing how to listen.
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The two biggest obstacles to
conversational marketing.
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change your orientation talking and listening is 
more valuable than producing “things” like brochures, one-way 
sales decks. Marketing is a service to customers and prospects.

make conversations someone’s job.

evolve tactical approaches to be more two-way
      —   From newsletters to blogs
      —   From focus groups to online communities
      —   From conferences to salons

get on the straight talk wagon use 
conversational, plain speak  language in all communications

hire people who are intellectual curious, 
passionate about your business, and ask good 
questions.
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Getting started organizationally

“The newest computer can merely compound, at speed, the oldest 
problem in the relations between human beings, and in the end the 
communicator will be confronted with the old problem of what to say 
and how to say it.”  

— edward r. murrow




